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The Real Web professional team has been providing client: 


The goal is to use outstanding testimonies to tell the tale of the territory after the lockdown. 
The main characters will be Paolo Cevoli, who will talk about the sights of Romagna from 
the sea to the mountains, and Stefano Accorsi, who will outline the routes along the Via 
Emilia that connect to the world of film and the splendor of the artistic cities. Alongside them 
will be three prominent figures from the sports world: Davide Cassini, Stefano Baldini, and 
Alberto Tomba. To be revived, sure, but reborn through the locals is the aim of telling the 
story of Romagna via individuals who are 100% Emilia Romagna. Beginning on June 10, the 
campaign's launch day, "Safe lands, open sea like our hugs," and "Beaches as big as our 
heart," 


The new face of summer campaigns: 


Summer Campaigns in Romagna The Phone Number List summer campaigns’ fresh look realweb 
Articles, COVID-19 digital marketing for tourism, tourism marketing, and tourism Nothing 
to say The summer 2020 restart's campaigns are completely different from anything we have 
seen thus far. Indeed, we are starting anew, but this time from the ground up with an 
emphasis on proximity tourism and the local customs. This is the result of Real Web's 
ongoing surveillance, which has been going on for more than two months. For instance, 
Emilia-Romagna tourism is investing more than two million euros this year to resume 
operations on radio, television, and the internet. The goal is to use outstanding testimonies to 
tell the tale of the territory after the lockdown. 


The novelty of the Blind Date: 


Offer is that it's a "blind" booking in which you know the contents of the package but not the 
exact date of your vacation. The dates will not be disclosed until the reservation is confirmed. 
CG_Gallery_Blinddate—Gastein Val Gardena in South Tyrol promotes the South Tyrolean 
countryside, which gained a lot of popularity on Instagram in the middle of May. A series of 
monochromatic pictures of subjects holding a plain placard bearing the words 
"#RestartSutirolINOW" were displayed. Now that the lockdown had gone on for too long, it 
was imperative to return to the stage and, more importantly, to normalcy. The arrival of 
tourists and their desire to travel, however, is an unknown. Certain businesses have carried 
out. According to statistics collected by the Palsy agency in the United States, 46% of 
Americans want to go on vacation as soon as the lockdown ends, while 19% are willing to 
wait up to six months and 18% are willing to wait at least a year. According to a global poll 
conducted by IATA, an international organization to which 254 airlines belong, 60% of 
foreign visitors want to resume their travels within six months of the conclusion of the 


restrictive measures, with 69% merely delaying their plans in the event that financial 
difficulties arise. 


The huge green areas and the splendor of the 


Manages the national territory survey in conjunction with Confturismo. Among the 1,035 
participants, ages 18 to 74, 43% intend to go on a trip this year. Additionally, 32% say they 
will take two or three day vacations, staying close to home. The primary causes of holiday 
cancellations among respondents are financial difficulties (15%) and a deficiency of vacation 
days (8%). One thing is for sure in this crazy situation: we need to prepare for the upcoming 
summer by being ready and able to adapt. The correct offer made at the right moment can 
have a profound impact. For many years, the Real Web professional team has been available 
to assist its clients. 


The main characters will be 


Paolo Cevoli, who will talk about the sights of Romagna from the sea to the mountains, and 
Stefano Accorsi, who will outline the routes along the Via Emilia that connect to the world of 
film and the splendor of the artistic cities. Alongside them will be three prominent figures 
from the sports world: Davide Cassini, Stefano Baldini, and Alberto Tomba. To be revived, 
sure, but reborn through the locals is the aim of telling the story of Romagna via individuals 
who are 100% Emilia Romagna. Starting on June 10th, the campaign "Beaches as big as our 
heart", "open sea like our hugs", and "Safe lands, like our love" will serve as Romagna's way 
of showing its guests how much they care in the "post-Covid-19 summer." 


Phone Number List 7 Billion Mobile Users 


https://www.latestdatabase.com/phoane-number-list/ 


May via a video on the 


In the Alps, on the other hand, the Austrian town of Kitzbühel already promot activities for 
the family at the beginning YouTube channel. "Abenteuer", literally adventure, was the 
watchword: it seem to be the protagonists of a film: the video relaunch images that left you 
breathless and attract everyone, especially the little ones. Ischgl instead replac the Eros 
Ramazzotti concert, schul for May 2 and cancel due to the Covid-19 emergency, with an 
alternative, more characteristic concert. 81 players perform remotely and creat a unique 
atmosphere by reproducing Carl Michel Ziehrer's Schönfeld March. Image blog Ischgl Even 
the hotel structures have been reactivat with creativity. The Cesta Grand AktivHotel gives all 
its guests the opportunity to experience a blind date. 
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